
Quick reference—2010 Media Guide

Ann Arbor Observer
Since 1976, readers have turned 
to the Observer every month for 
in-depth features, profiles, re t a i l
and re s t a u rant news, and our 
indispensable daily events calendar. 
The Observer is delive red FREE to
all permanent households served 
by the Ann Arbor post office and
school district.

Real Estate Section
The Real Estate Section is a 
special adve rtising opport u n i t y
inside every issue of the Observe r. 
It is a handy re s o u rce for home 
b u yers, real estate agents, and
related businesses.

City Guide
Published in August, the City Guide
is Ann Arbor’s re s o u rce, the city’s
most complete annual guide.
Residents keep and refer to it all
year long. The City Guide’s wealth 
of re s o u rces also makes it e x t re m e l y
popular with newc o m e r s .

Community Guide
Published in September, this annual
guide combines insightful features with
detailed information on housing, schools,
health care, local government, and much
m o re. The Community Guide, w h i c h
includes the fall Community Observe r, is
d e l i ve red FREE to all permanent house-
holds served by the Chelsea, Dexter, and
Saline post offices.

Guest Guide
M o re than 1,4 5 0,000 visitors stay in
a rea hotels every ye a r. The Guest
Guide is their introduction to the best
the area has to offer. Copies of this
beautiful book, published biennially,
a re placed in Ann Arbor area hotel
rooms, the Ypsilanti Marriott, and the
U - M ’s exe c u t i ve accommodations.

Community Observer
The Community Observer is published
in spring, summer, fall, and winter, and
includes in-depth features, news, and
p rofiles, as well as re s t a u rant re v i e w s ,
retail news, a calendar of events, and
m o re. The Community Observer is
d e l i ve red FREE to all households
s e rved by the Chelsea, Dexter, and
Saline post offices.

Production and Design Services
The Observer production depart m e n t provides professional
design and production s e rvices. Basic design includes typesetting
and digital file setup. All copy and materials requiring design
and/or production work must be re c e i ved by the space closing
d e a d l i n e .

Production and Design Rates

Basic design (display ad) $50*
Basic design (service ad) $25
Basic modifications $20*
Pre-press file corrections  $25/hr., 1 hr. minimum
Scans $10 each
Logo design $100 minimum
Illustration      $50/hr., 1 hr. minimum
Black-and-white laser print     $10 each**
Four-color inkjet print $20 each**
Ad transfer to CD $15**
Ad emailed to client $25 for original file**

*A $20 credit will be applied to a full design or modification charge if the
following conditions are met: all copy and materials are submitted by the
space closing deadline, advertiser has a signed 6x agreement on file, and
advertiser has excellent credit standing. 

**Requests for emailed files, print copies, or return of materials require a
minimum of 24 hours’ notice.

Ad Submission Guidelines
• If your ad is submitted as a PC Quark file, a Microsoft 

Word file, or a Publisher file, please include a copy of all 
fonts and graphics used and a PDF version of your ad. 

• Email files to: ads@aaobserver.com, or upload to our 
ftp site (instructions provided on request). Include the 
name of the account and the name of your advertising 
representative, and indicate which issue the ad is for.

• Include a contact name and phone number.

• Ads may also be submitted on CD, DVD, or USB portable 
memory device.   
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18 issues.
18 surefire ways to get the word out.




